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ISM Makes News 

- See ISM Founder/President Barton Goldenberg speak at Dreamforce'14 Conference in 
San Francisco 

- Read Barton's Interview, "Social CRM Isn't an Option" in Contact Center Solutions  

- Register Now: October 14 Knowledge Communities Webinar 
_______________________ 

Reaping the Rewards of a High-Performance Contact Center 

Presented by LiveOps, Monday, October 13, from 2:30 p.m. to 3:10 p.m. 

Dreamforce'14, San Francisco 

Delivering an exceptional customer experience is part art and part science. Learning how to 
combine both to create a high-performance contact center is priceless. Discover the secrets to 
extending your Salesforce CRM to fuel your Customer Experience Management, improve 
business agility to grow your business, reduce your operational costs, and save millions of 
dollars. Join us as Barton Goldenberg, industry renowned CRM guru, and highly rated 
customer satisfaction companies, including LesConcierges and Axcient, discuss how to maximize 
your investment in Salesforce CRM to build a high-performance customer service operation that 
delivers the ultimate rewards to your business and customers. For more information about 
Dreamforce, click Here   
_____________________________ 

An Inside Analysis of Social CRM by Barton Goldenberg 

In a Contact Center Solutions featured article, Group Editorial Director Erik Linask interviews 
Barton for his insights in Social CRM Isn't an Option. As reported: “Nobody can doubt the 
significance of social media, and using social insight inside CRM makes you a whole lot smarter 
about what you sell and how you sell it,” says Goldenberg. “You use the social data to engage 
the customer in ways that make sense.” 
_______________________ 

Don't miss the Knowledge Communities: The Value-Add of Private Social 
CommunitiesWebinar  



Sponsored by ISM, Customer-Centric Strategists, and Mzinga, the Leader in Business Social 
Software, the webinar will be moderated by Barton Goldenberg, and presented by Kathy 
Barton, SVP, Digital Marketing & Social Media, ISM, and Mike Merriman, VP, 
Sales/Marketing, Mzinga.  

"The power of social media lies in transforming the conversation within an organization or with its 
clients from a one-way conversation … to a multi-dimensional conversation which creates a 
community where members share knowledge, ideas and best practices -- and create a new 
corporate asset, a knowlegebase."  
- Kathy Barton 

By attending this webinar, you will:  
 
• Learn about internal knowledge communities and how companies are using them to capture, 
enhance, share and retain knowledge about customers, projects, products and processes.  
 
• Learn how external knowledge communities leverage social media tools to deepen existing 
customer relationships, loyalty and engagement, and increase customer outreach and 
satisfaction.  
 
• Hear about the challenges associated with designing and delivering meaningful knowledge 
communities. 

Date: Tuesday, October 14, 2014 
 
Time: 10:00 AM Pacific/ 1:00 PM Eastern 
 
Duration: 1 hour 

 

(You may register up to 12:55 PM EST on October 14) 

ALL ISM WEBINARS ARE FREE OF CHARGE TO ATTEND 

To access the complete ISM 2014-2015 Webinar Schedule, please click Here 
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